
When the only tool you know how to use is a ham-
mer, you solve all problems with a hammer — 
which is why many use Microsoft Office for every-
thing. This article provides an overview of new 
software tools for increasing marketing productivity.

This article greatly benefitted om input and su es-
tions  om Patrick Boland, Lori Harmon, Cynthia 
Ho aday, Sean Murphy, Cynthia Pilkington, Ji  
Schibler, Anne Steinemann, and Margot Siek.
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